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Á Market maturing faster than others (historically) at this stage of development
►

 

Flood of capital
►

 

Transparency increasing
►

 

1st

 

RMB corporate bond issued last month
•

 

cheaper funding
•

 

FI growth leads to need for benchmark yield-curve
►

 

Derivatives & hedge funds will follow
Á Setting expectations properly is key

►

 

China will be a “G7”

 

level of market information need in terms of breadth and depth...soon
•

 

Should not be approached as “2nd

 

tier”

 

or “local country”

 

investment
►

 

Committing to China is as significant as committing to Japan, UK, Germany, etc.
Á Competitor dynamics are changing at light-speed

►

 

Competitors are recognizing the two points above
►

 

Wind have done a deal for DJ news and for CEIC economic data
•

 

Still lack real-time and international
►

 

Reuters has launched Fixed Income-based Reuters Trader –

 

China
•

 

Moving fast to add equities, research and news
Á Those who aspire to lead must move quickly

2005 China Opportunity Overview
B-T’s Add: Advanced 

decision dataTM

 

not only 
provides high-level 

overview information to 
point you toward 

possible opportunities…
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Á Total China Desktop Spend is US$70 million 
►

 

14,250 desktops served (estimate)

(Sell-side)

(Buy-side)

4m 3.5m 4.4m

2005 China Product Target Market

…it also provides the market sizing you 
need to assess the viability of new 

product proposals and...

US$m

Add:  Advanced decision dataTM

 

market analysis Burton-Taylor International Consulting LLC
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¸ Few existing int’l clients
¸ Lack of international content
¸ Lack of content other than 

economics
¸ Integration with other data
¸ Lack of workflow tools

¸ Focus on China data combined with 
international content

¸ Improve & promote emerging country 
economic data

¸ Focus on workflow & integration
¸ Highlight our portfolio/analytical 

capabilities

¸ Significant perceived gaps in 
depth of China & emerging 
country data, foreign direct 
investment data and custom 
data series

CEIC

¸ Non-user-friendly interface
¸ High cost
¸ No flexibility on packaging
¸ Relatively poor int’l equity 

research content

¸ Low price strategy
¸ Exclusive research reports / proprietary 

content
¸ Flexibility on packaging
¸ Greater degree of product localization
¸ Leverage Product name withheld on FI

¸ Local language interface
¸ After sales client service 

level
¸ Contextual contributed data 

(MM, YCs, FX, etc)
¸ Local language news
¸ Fixed income content

Bloomberg

¸ Not portfolio centric
¸ Poorly integrated
¸ Historical economic data & 

fund flow perceived as 
weak

¸ Low price strategy
¸ Exclusive research reports / proprietary 

content
¸ Focus on breadth of workflow
¸ Greater degree of product localization

¸ China economic data & 
consensus forecasts

¸ Perceived lower quality US 
fundamentals

¸ Contextual contributed data 
(MM, YCs, FX, etc)

Reuters

¸ Lack of international content
¸ Lack of int’l client space
¸ Integration with other data

¸ Differentiation through workflow 
solutions – i.e. real-time news together 
with real-time pricing data and 
analytics capabilities

¸ Leverage int’l content on estimates and 
research reports

¸ Leverage the analytical capability from 
int’l world

¸ Local dominant presence in 
market data space

¸ Flexibility in product 
development

Wanguo

Gaining Constant Losing

2005 China Product Competitive Outlook
Weaknesses How We WinGaps Competitiveness

Today         Q407

…B-T’s Add: Advanced decision dataTM

 

enables you 
to confidently translate your product opportunities 

into executable actions that will profitably 
differentiate your products from the competition.
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¸ Lack of international content
¸ View by others as database 

warehouse only
¸ Not clear market positioning 

by consensus

¸ Differentiation through workflow 
solutions – i.e. real-time news together 
with real-time pricing data and analytics 
capabilities

¸ Leverage int’l content on estimates and 
research reports

¸ Local language interface
¸ Local technology 

infrastructure, e.g. data center
¸ Local data team
¸ Local development team

Wind Info

¸ DOS version interface
¸ Pure SE display platform 

without analytical add-on
¸ Struggling and deteriorating 

client base
¸ Not much local or int’l content 

apart from SE feed

¸ Differentiation through workflow 
solutions – i.e. real-time news together 
with real-time pricing data and analytics 
capabilities

¸ Leverage int’l content on estimates and 
research reports

¸ Local language interface
¸ Client base usage inertia
¸ After sales client service level 

& geographic presence
¸ Local language news

Qianlong

¸ Not independent enough, 
involved in IB area

¸ Not 100% focus as 
information provider

¸ Differentiation through workflow solutions 
– i.e. real-time news together with real-
time pricing data and analytics 
capabilities

¸ Leverage int’l content on estimates and 
research reports

¸ Acquire top domestic research reports

¸ Local language interface
¸ High reputation proprietary 

research
¸ Local language content
¸ Local network of the founder

Tian Xian

¸ Very specialized
¸ Limited target audience

¸ Leverage trading capability at Product 
name withheld

¸ Focus on breadth of workflow and 
complete solution offer

¸ Develop or acquire company with 
sophisticated fixed income analysis

¸ Local fixed income content
¸ Local network relationship with 

regulatory
¸ Local development team
¸ Dominant fixed income 

analytical space

Northern Star

2005 China Product Competitive Outlook

Gaining Constant Losing

Weaknesses How We WinGaps Competitiveness
Today         Q407
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